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1. Answer any five of the following questions : 2×5=10

(a) What do you mean by ‘Customer’ in marketing?

(b) What is Sales Promotion?

(c) What are the adverse effects of advertising?

(d) Mention any two objectives of marketing research.

(e) What is Marketing mix?

(f) What is skimming pricing?

(g) Define packaging.

(h) What is meant by positioning?
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2. Answer any four of the following questions : 5×4=20

(a) What is marketing? Discuss in brief the importance of marketing in the economy.

(b) What do you understand by a brand? Mention its advantages.

(c) What do you mean by ‘Product life cycle’? Explain with an example.

(d) Discuss in brief the buying decision process of a new product.

(e) What are the factors that determine optimum promotion mix?

(f) Write a note on ‘Market Targeting’.

3. Answer any three of the following questions : 10×3=30

(a) Discuss 7 Ps of service Marketing Mix.

(b) Describe the process of new product development.

(c) Discuss the factors that determine the choice of a distribution channel.

(d) ‘Middleman are indispensable parasites in Indian Distribution System’—Discuss.

(e) What do you mean by ‘Market Segmentation’? Discuss briefly various bases of segmentation
in marketing.
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